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Cautionary Notice Regarding Forward-Looking Statements

This report contains “forward-looking statements” within the meaning of the safe harbor provisions of the Private
Securities Litigation Reform Act of 1995 concerning our business, consolidated financial condition and results of
operations. The Securities and Exchange Commission (“SEC”) encourages companies to disclose forward-looking
information so that investors can better understand a company’s future prospects and make informed investment
decisions. Forward-looking statements are subject to risks and uncertainties, many of which are outside our control,
which could cause actual results to differ materially from these statements. Therefore, you should not rely on any of
these forward-looking statements. Forward-looking statements can be identified by such words as “anticipates,”
“believes,” “plan,” “assumes,” “could,” “should,” “estimates,” “expects,” “intends,
references to future periods. All statements other than statements of historical facts included in this report regarding
our strategies, prospects, financial condition, operations, costs, plans and objectives are forward-looking statements.
Examples of forward-looking statements include, among others, statements we make regarding expected future
operating results, expectations regarding the results of restructuring and other programs, anticipated levels of capital
expenditures and expectations of the effect on our financial condition of claims, litigation, environmental costs,
contingent liabilities and governmental and regulatory investigations and proceedings.

29 ¢ 29 ¢ LT3

Please refer to Part I, Item 1A, “Risk Factors” for important factors that we believe could cause actual results to differ
materially from those in our forward-looking statements. Any forward-looking statement made by us in this report is
based only on information currently available to us and speaks only as of the date on which it is made. We undertake
no obligation to publicly update any forward-looking statement, whether written or oral, that may be made from time
to time, whether as a result of new information, future developments or otherwise.

The following are important factors that we believe could cause actual results to differ materially from those in our
forward-looking statements: the tax benefits associated with the Settlement agreement (as defined below), global
economic and political conditions, changes in our credit ratings, changes in raw material pricing and availability,
changes in energy costs, competitive conditions, the success of the separation of the Diversey Care division and food
hygiene business, the success of our restructuring activities, currency translation and devaluation effects, the success
of our financial growth, profitability, cash generation and manufacturing strategies and our cost reduction and
productivity efforts, the success of new product offerings, the effects of animal and food-related health issues,
pandemics, consumer preferences, environmental matters, regulatory actions and legal matters, and the other
information referenced in Part II, Item 1A, “Risk Factors.” Any forward-looking statement made by us in this report is
based only on information currently available to us and speaks only as of the date on which it is made. We undertake
no obligation to publicly update any forward-looking statement, whether written or oral, that may be made from time
to time, whether as a result of new information, future developments or otherwise.

Non-U.S. GAAP Information

We present financial information that conforms to Generally Accepted Accounting Principles in the United States of
America (“U.S. GAAP”). We also present financial information that does not conform to U.S. GAAP, which we refer to
as non-U.S. GAAP, as our management believes it is useful to investors. In addition, non-U.S. GAAP measures are
used by management to review and analyze our operating performance and, along with other data, as internal

measures for setting annual budgets and forecasts, assessing financial performance, providing guidance and

comparing our financial performance with our peers. The non-U.S. GAAP information has limitations as an analytical
tool and should not be considered in isolation from or as a substitute for U.S. GAAP information. It does not purport

to represent any similarly titled U.S. GAAP information and is not an indicator of our performance under U.S. GAAP.
Non-U.S. GAAP financial measures that we present may not be comparable with similarly titled measures used by
others. Investors are cautioned against placing undue reliance on these non-U.S. GAAP measures. Further, investors
are urged to review and consider carefully the adjustments made by management to the most directly comparable U.S.
GAAP financial measure to arrive at these non-U.S. GAAP financial measures. See Note 4, “Segments” of the Notes to
Consolidated Financial Statements and our Management’s Discussion and Analysis of Financial Condition and Results
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of Operations (“MD&A”) for reconciliations of our U.S. GAAP financial measures to non-U.S. GAAP. Information
reconciling forward-looking U.S. GAAP measures to non-U.S. GAAP measures is not available without unreasonable
effort.

Our management may assess our financial results both on a U.S. GAAP basis and on a non-U.S. GAAP basis.
Non-U.S. GAAP financial measures provide management with additional means to understand and evaluate the core
operating results and trends in our ongoing business by eliminating certain one-time expenses and/or gains (which
may not occur in each period presented) and other items that management believes might otherwise make
comparisons of our ongoing business with prior periods and peers more difficult, obscure trends in ongoing operations
or reduce management’s ability to make useful forecasts.
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Our non-U.S. GAAP financial measures may also be considered in calculations of our performance measures set by
the Organization and Compensation Committee of our Board of Directors for purposes of determining incentive
compensation. The non-U.S. GAAP financial metrics mentioned above exclude items that we consider to be certain
specified items (“‘Special Items”), such as restructuring charges, charges related to ceasing operations in Venezuela,
cash-settled stock appreciation rights (“SARs”) granted as part of the Diversey acquisition, special tax items (“Tax
Special Items”) and certain other infrequent or one-time items. We evaluate unusual or Special Items on an individual
basis. Our evaluation of whether to exclude an unusual or special item for purposes of determining our non-U.S.
GAAP financial measures considers both the quantitative and qualitative aspects of the item, including among other
things (i) its nature, (ii) whether or not it relates to our ongoing business operations, and (iii) whether or not we expect
it to occur as part of our normal business on a regular basis.

The Company measures segment performance using Adjusted EBITDA (a non-U.S. GAAP financial measure).
Adjusted EBITDA is defined as Earnings before Interest Expense, Taxes, Depreciation and Amortization, adjusted to
exclude the impact of Special Items.

We also present our adjusted income tax rate or provision (‘“Adjusted Tax Rate”). The Adjusted Tax Rate is a measure
of our U.S. GAAP effective tax rate, adjusted to exclude the tax impact from the Special Items that are excluded from
our Adjusted Net Earnings and Adjusted EPS metrics as well as expense or benefit from any special taxes or tax
benefits. The Adjusted Tax Rate is an indicator of the taxes on our core business. The tax situation and effective tax
rate in the specific countries where the excluded or Special Items occur will determine the impact (positive or
negative) to the Adjusted Tax Rate.

In our “Net Sales by Geographic Region,” “Components of Change in Net Sales by Segment” and in some of the
discussions and tables that follow, we exclude the impact of foreign currency translation when presenting net sales
information, which we define as “constant dollar.” Changes in net sales excluding the impact of foreign currency
translation are non-U.S. GAAP financial measures. As a worldwide business, it is important that we take into account
the effects of foreign currency translation when we view our results and plan our strategies. Nonetheless, we cannot
control changes in foreign currency exchange rates. Consequently, when our management looks at our financial
results to measure the core performance of our business, we may exclude the impact of foreign currency translation by
translating our current period results at prior period foreign currency exchange rates. We also may exclude the impact
of foreign currency translation when making incentive compensation determinations. As a result, our management
believes that these presentations are useful internally and may be useful to investors.

We have not provided guidance for the most directly comparable U.S. GAAP financial measures, as they are not
available without unreasonable effort due to the high variability, complexity, and low visibility with respect to certain
Special Items, including gains and losses on the disposition of businesses, the ultimate outcome of certain legal or tax
proceedings, foreign currency gains or losses resulting from the volatile currency market in Venezuela, and other
unusual gains and losses. These items are uncertain, depend on various factors, and could be material to our results
computed in accordance with U.S. GAAP.
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PART I

Item 1.Business

Sealed Air Corporation, a corporation organized under the laws of Delaware, is a global leader in food safety and
security, facility hygiene and product protection. We serve an array of end markets including food and beverage
processing, food service, retail, healthcare and industrial, and commercial and consumer applications. Our focus is on
achieving quality sales growth through leveraging our geographic footprint, technological know-how and leading
market positions to bring measureable, sustainable value to our customers and investors.

Sealed Air was founded in 1960. We conduct substantially all of our business through three wholly-owned

subsidiaries, Cryovac, Inc., Sealed Air Corporation (US) and Diversey, Inc. (“Diversey”). Throughout this Annual

Report on Form 10-K, when we refer to “Sealed Air,” the “Company,” “we,” “us” or “our,” we are referring to Sealed Air
Corporation and all of our subsidiaries, except where the context indicates otherwise. Please refer to Part II, Item 8,
“Financial Statements and Supplementary Data” for financial information about the Company and its subsidiaries, which
is incorporated herein by reference. Also, when we cross reference to a “Note,” we are referring to our “Notes to

Consolidated Financial Statements,” unless the context indicates otherwise.
We are a leading global innovator in the applications we serve and we differentiate ourselves through our:

extensive global reach, by which we leverage our strengths across our operations in 60 countries to reach customers
in 171 countries;
approximately 23,000 employees representing industry-leading expertise in package design, sales, service and
engineering, hygiene and sanitation solutions, and in food science;
{eading brands, such as Cryovac® packaging technology, Diversey® and TASKI® brand cleaning and hygiene
solutions, including Intellibot® floor cleaning robots, and our Bubble Wrap ® brand cushioning, Jiffy® protective
mailers, Instapak® foam-in-place systems and B+ Equipment’s proprietary flagship I-Pacl® and e-Cube™ systems;
technology leadership with an emphasis on proprietary and patented technologies;
¢total systems offering that includes specialty materials and formulations, equipment systems and services; and
solid cash flow generation from premium solutions to meet our customers’ needs, productivity improvements,
working capital management and an asset-light business model.
In 2016, our operations generated approximately 62% of our revenue from outside the United States. We generated
net sales of $6,778 million, net earnings of $486 million and Adjusted EBITDA of $1,157 million. Refer to Part II,
Item 7 “Management’s Discussion and Analysis of Financial Conditions and Results of Operations” for reconciliation of
Non-U.S. GAAP total company adjusted EBITDA to U.S. GAAP net earnings.

Our Competitive Strengths

Leading Market Positions. We are a leading global provider of packaging solutions for the institutional food,
consumer and industrial markets. We are also one of the leading providers of institutional and industrial cleaning,
sanitation and hygiene solutions, products and related services. We offer the food processing and food service
industries improved health and hygiene, extended shelf life and enhanced operational productivity by reducing
down-time, waste generation, water use, effluent discharge, energy consumption and greenhouse gas emissions. We
also offer business supply distributors a broad selection of premium packaging and cleaning solutions to maximize
distribution efficiencies and customer reach.

Scale and Global Reach. We have approximately 23,000 employees globally and are present in 60 countries with a
sales and distribution network reaching 171 countries. This scale and reach enables us to meet our customers’ needs as
they expand their business on a global basis. We believe our geographic presence, extensive distribution network, and
exposure to a variety of end markets help diversify our business, leverage our technology and our total systems
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solution model and position us to capitalize on growth opportunities in markets around the world.

Diversified Customer Base. Our customers include leading global food and beverage processors, business supply
distributors, consumer products manufacturers, hotel operators, retailers, building contractors, educational institutions
and health care providers. Our customer base is diverse, with no single customer or affiliated group of customers
representing more than 10% of net sales in 2016.

4
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Keen Focus on Innovation. We believe we are a leading innovator in material science, solution formulations,
equipment systems, manufacturing technologies, and cleaning and sanitation processes, which deliver automation and
productivity enhancements in our customers’ operations. Our solutions are differentiated by proprietary, patented
formulations and material technologies, as well as by trade secrets and trademarks. We have a global network of labs
with an extensive team of scientists, engineers, designers and application experts. We invest approximately $140
million in research and development expense and capital expenditures annually. Our research and development
strategy is focused on delivering innovative, sustainable solutions that enhance our customers’ operational efficiency
and improve profitability.

Highly Integrated with our Customer Base. We install and integrate our equipment into our customers’ facilities and
operational processes. We leverage our extensive installed equipment base when innovating new formulations and
solutions and partner with customers to train their employees on how to effectively apply our solutions and operate
our systems. We believe this provides customer “stickiness” and recurring revenue streams for our Company.

Solid Cash Flow Generation. The stability of our business, combined with the relatively low capital intensity of our
operations and our solid working capital management, supports our ability to generate cash flow. We believe we are
well positioned to benefit from attractive long-term global growth trends such as an increasing emphasis on food
safety and security, health and hygiene, sustainability, cost competitiveness and performance, as well as our own
geographic diversity, to drive additional cash flow.

Our Business Strategies

We seek to enhance our position as a leading global provider of innovative packaging and hygiene solutions that our
customers use to improve performance, cost competitiveness, sustainability and automation to enhance productivity
within their operations by focusing on six strategic priorities:

Maintaining and extending our technological leadership, expertise and our sustainability value proposition.

We continue to focus on becoming a knowledge-based, market-driven company centered on offering innovative
solutions that enable our customers to meet their sustainability needs while growing their business, reducing costs and
mitigating risk, including enhancing top line growth and conserving energy, water and other resources while reducing
waste in their operations. Our product solution goals align with sustainable sourcing principles and new product
development innovation processes, while providing greater transparency of our supply chain. We enhance our ability
to position our product features and benefits using a sustainability lens and leverage these product strengths to
differentiate our solutions in the market, with a view to this approach becoming the new business standard in the
future.

Better aligning ourselves with the customers, markets and global mega-trends.

As part of our ongoing business portfolio review, we are committed to identifying those customers and markets that
offer us the best opportunity to deliver solutions and services that are sufficiently differentiated and valued in the
marketplace. In addition, we are committed to aligning our business with key global mega-trends, including
e-commerce, infection control and the global movement of food. In particular, we will leverage our strengths to
enhance our position with our food and beverage customers and, by doing so, we improve access to a more secure
food supply chain. Our priorities are embodied in our four commitments: enhancing food security, creating healthy
and clean environments, conserving natural resources, and driving livelihood programs in the communities where we
do business.

Accelerating our penetration and rate of growth in developing regions.

10
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With an international focus and extensive geographic footprint aligned to our growth opportunities, we will combine
our local market knowledge with our broad portfolio and strengths in innovation and customer service to grow in
developing regions. Urbanization, global trade, increased protein consumption and the ongoing conversion to safer
and hygienically packaged foods and goods are key secular trends that underpin our confidence in our ability to grow
rapidly in these parts of the world.

Focusing on cash flow generation and improved return on assets.

We are focused on generating substantial operating cash flow from our existing business so that we can continue to
invest in new products and technologies, deleverage our balance sheet, continue to pay dividends, and support growth
in our share price. We believe our ongoing process of critically analyzing our business portfolio and reallocating
technical, human, and capital resources to the most promising market sectors from those sectors that are less strategic
or have a lower level of financial performance will enhance our free cash flow generation performance and result in a
higher return on assets, thus improving shareholder value.

5
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Optimizing our cost base and operations to maximize efficiency and profitability.

The size and scale of our global operations affords us a continuing opportunity to derive greater supply chain
efficiencies by leveraging our purchasing power, optimizing our manufacturing and logistics footprint, improving our
internal operations and processes, and reducing complexity and cost. In addition to reducing the cost of our supply
chain operations, we continue to focus on adapting the cost structure of our customer facing and back-office
operations to the appropriate level required to adequately support our external customer base and run the business
effectively. We also have sustainability goals to reduce the environmental impact of our global operations and deliver
operational excellence while upholding the highest ethical standards in our business practices. Every year our facilities
around the world develop improvement plans to meet environmental impact and cost-reduction goals. These align
with corporate goals for energy, greenhouse gases, water, waste, efficiency targets and cost savings. In turn, the
company’s impact on the environment is reduced while the ability to generate profits is enhanced.

Developing our people.

We recognize that a core strength of our business is our people. Therefore, we will continue to invest in the
development of key skills in our diverse workforce while improving our ability to attract and retain new employees
who are motivated by our company vision and the positive impact they can have on the world.

Segments

We report our segment information in accordance with the provisions of Financial Accounting Standards Board
Accounting Standards Codification Topic 280, “Segment Reporting,” (“FASB ASC Topic 280”). The Company’s segment
reporting structure consists of three reportable segments and an “Other” category and is as follows:

Food Care;
Diversey Care;
Product Care; and
Other (includes Corporate, Medical Applications and New Ventures businesses).
See Note 4, “Segments” of the Notes to Consolidated Financial Statements for further information.

Descriptions of the Reportable Segments and Other
Food Care Segment

The Food Care division focuses on providing processors, retailers and food service operators a broad range of
integrated system solutions that improve the management of contamination risk and facility hygiene during the food
and beverage production process, extend product shelf life through packaging technologies, and improve
merchandising, ease-of-use, and back-of-house preparation processes. Our systems are designed to be turn-key and
reduce customers’ total operating costs through improved operational efficiencies and reduced food waste, as well as
lower water and energy use. As a result, processors are able to produce and deliver their products more
cost-effectively, safely, efficiently, and with greater confidence through their supply chain with a trusted partner.

The business largely serves perishable food and beverage processors, predominantly in fresh red meat, smoked and
processed meats, beverages, poultry and dairy (solids and liquids) markets worldwide, and maintains a leading
position in the applications it targets. Solutions are marketed under the Cryovac ® and Diversey® trademarks and
under sub-brands such as Cryovac Grip & Tear®, Cryovac® Darfresh®, Cryovac Mirabella®, Simple Steps®, Secure
Check®, Enduro Power™ and Optidure™,

Our solutions incorporate equipment systems that are frequently integrated into customers’ operations, along with
consumables such as advanced flexible films, absorbent materials and trays, and a variety of pre- and post-sale

12
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services. Packaging equipment systems can incorporate various options for loading, filling and dispensing, and will
also accommodate certain retort and aseptic processing conditions. Equipment solutions supported include vacuum
shrink bag systems, Cryovac®, Flow-Vac® (a U.S. registered trademark of Ulma Packaging Technological Center)
wrapping/vacuuming packaging systems, thermoforming, skin, tray/lid and vertical pouch packaging systems.
Services include graphic design, printing, training, field quality assurance and remote diagnostics. Facility hygiene
solutions include clean-in-place and open plant systems that integrate cleaning chemicals, lubricants, floor care
equipment and cleaning and dispensing tools. Also offered are a wide range of value-added services such as

application and employee training and auditing of hygiene, water and energy management to improve the operational

efficiency of customers’ processes and their cleaning efficacy.

6
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Food Care focuses on providing comprehensive systems which protect our customers’ products while adding value
through increasing operational efficiency and reducing waste throughout the entire food and beverage supply chain.
Food Care will partner with customers to provide integrated packaging solutions that will consistently deliver food
safety, shelf life extension, total cost optimization and innovative packaging formats which will enable our customers
to enhance their brands in the marketplace.

Diversey Care Segment

Diversey Care solutions aim to improve operational efficiency and mitigate risk by improving our customers’ cleaning
processes and methods and reducing the overall environmental footprint of commercial and industrial facilities. The
Diversey Care division represents the broad offering of Diversey®-branded total integrated system solutions for
facility hygiene, food safety and security, and infection control to customers worldwide. The division is focused on
serving five key institutional and industrial sectors globally, which include: food service operators, hospitality
establishments and building service contractors, food retail outlets, and healthcare facilities.

Diversey Care integrates cleaning chemicals, floor care machines, cleaning tools and equipment, and a wide range of
technology driven, value-added services based on extensive expertise, including application and employee training,
auditing of hygiene and appearance, food safety services and water and energy management. These solutions address
kitchen hygiene, floor care, housekeeping and restroom care, and professional laundry. The product range of
Diversey-branded solutions includes fully integrated lines of products and dispensing systems for hard surface
cleaning, disinfecting and sanitizing, hand washing, deodorizing, mechanical and manual ware washing, hard surface
and carpeted floor cleaning systems, cleaning tools and utensils, and fabric care for professional laundry applications
comprising detergents, stain removers, bleaches and a broad range of dispensing equipment for process control and
management information systems. Floor care machines are commercialized under the well-established TASKI® brand,
including Intellibot® floor cleaning robots.

Diversey Care is focused on leveraging its extensive expertise and integrated, technology-based solutions to expand
its global market presence with regional and multinational customers across its five targeted sectors. Diversey Care
retains a solid market position in developed economies where increased urbanization and greater sanitation and
hygiene requirements provide meaningful growth opportunities.

On October 17, 2016, Sealed Air announced a plan to pursue the tax-free spin-off of its Diversey Care division and
the food hygiene and cleaning business within its Food Care division (together “New Diversey”). The tax-free spin-off
would create two independent companies, New Sealed Air (the remaining Sealed Air business) and New Diversey,
each with an enhanced strategic focus, simplified operating structure, distinct investment identity and strong financial
profile. As the Company proceeds with that plan, it is also exploring other strategic alternatives, including a potential
sale of New Diversey.

Product Care Segment

Sealed Air’s Product Care division resolves the demanding protective and specialty packaging challenges through
tailored, practical solutions. Across a wide range of industries, Product Care applies its packaging

expertise globally to maximize performance and efficiency while also reducing the amount of energy and raw
materials needed to get valuable assets through the distribution chain safely and securely.

Product Care provides customers with a versatile range of packaging solutions to meet cushioning, void fill,
positioning/block-and-bracing, surface protection, retail display, containment and dunnage needs. Solutions are
marketed under industry-leading brands that include Bubble Wrap® and AirCap® air cellular packaging,

Cryovac® performance shrink films, Shanklin® FloWrap shrink packaging systems, Instapak® polyurethane foam
packaging systems, Jiffy® mailers, and Korrvu® suspension. The Company’s acquisition of B+ Equipment includes the
flagship I-Pack® system and newly introduced e-Cube™ system, both of which provide intelligent, automated,
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high-velocity fulfillment. Solutions are sold globally and supported by a network of 29 American Society for Testing
and Materials International (“ASTM”) approved Product Care design and testing centers, and one of the industry’s
largest sales and service teams.

Today, Product Care solutions are largely sold through business supply distribution that sells to business/industrial
end-users representing over 400 SIC codes. Additionally, solutions are sold directly to fabricators, original equipment
manufacturers/contract manufacturers, third party logistics partners, e-commerce/fulfillment operations, and at retail
centers, where Product Care offers select products for consumer use on a global basis.

Product Care is focused on sustainability, automation, advancements in material science, and ease-of-use interface and
features. It is also focused on expanding its business outside of the United States to further capitalize on the rapidly

growing e-Commerce and fulfillment markets.

7
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Other

Other includes Corporate and our Medical Applications and New Ventures businesses, which we may refer to from
time to time as “Other.” Other includes certain costs that are not allocated to the reportable segments, primarily
consisting of unallocated corporate overhead costs, including administrative functions and cost recovery variances not
allocated to the reportable segments from global functional expenses.

We also focus on growth by utilizing our technologies in new market segments.
Medical Applications

The goal of our Medical Applications business is to provide solutions offering superior protection and reliability to the
medical, pharmaceutical and medical device industries. We sell medical applications products directly to medical
device manufacturers and pharmaceutical companies and to the contract packaging firms that supply them. Medical
Applications is focused on growth in the medical device and pharmaceutical solutions packaging markets. Our core
product lines include customer designed flexible packaging materials for medical and drug delivery devices, specialty
component films for ostomy and colostomy bags and PVC free film to package pharmaceutical solutions.

New Ventures

Our New Ventures business includes several development and innovative programs that are focused on new
technologies and opportunities that leverage our capabilities into core and non-core markets. These efforts include
market focused exploration of both product and knowledge-based solutions.

Global Operations

We operate through our subsidiaries and have a presence in the United States and the 59 other countries listed below,
enabling us to distribute our products to our customers in 171 countries.

Argentina Denmark Ireland Nigeria Slovakia United Arab Emirates
Australia Dominican Republic Israel Norway Slovenia United Kingdom
Austria  Egypt Italy
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