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ITEM 8.01. Other Events.

The Legislative Assembly of the Province of Ontario (the "Legislature") is currently scheduled to vote on Bill 47,
Protecting Rewards Points Act (Consumer Protection Amendment), 2016 (the "Act") on or about December 5, 2016.
The Act is supported by the majority party controlling the Legislature and is thus expected to be passed and to
thereafter receive Royal Assent in the ordinary course, making the Act Ontario law. As currently drafted, the Act
would amend Ontario's Consumer Protection Act, 2002 with respect to rewards points. Specifically, the definition of a
"consumer agreement" would be amended to include agreements under which rewards points are provided and a new
section would be added prohibiting consumer agreements from allowing the expiry of rewards points due to the
passage of time alone. Rewards points would be allowed to expire when the consumer agreement is terminated, unless
the consumer agreement provides otherwise. If enacted as anticipated, the Act will come into force on a date to be
determined by proclamation of the Lieutenant Governor of Ontario, but will have retroactive effect in that any rewards
points that expired on or after October 1, 2016 must be credited back to the consumer on the day the Act comes into
force.

On December 31, 2011, LoyaltyOne, Co., a subsidiary of Alliance Data Systems Corporation and operator of the AIR
MILES® Reward Program, announced a five-year expiry policy applicable to all outstanding and future AIR MILES
reward miles issued, assigning a December 31, 2011 expiration date to all AIR MILES reward miles then outstanding.
If enacted as anticipated, the Act will prohibit LoyaltyOne® from expiring AIR MILES reward miles in Ontario as
contemplated by the expiry policy, but, subject to any future regulatory action to the contrary, will not impact
LoyaltyOne's practice of terminating a collector's account and cancelling their AIR MILES reward miles after two
years of inactivity.

LoyaltyOne expects that, following passage of the Act in Ontario, similar legislation may be enacted in some or all
other Canadian provinces. As a result of the pending and anticipated changes in applicable law, LoyaltyOne is today
announcing the cancellation of its five-year expiry policy. Accordingly, LoyaltyOne will reassess its accounting
estimates regarding breakage, or those AIR MILES reward miles not expected to be redeemed. Based on the available
information, it is expected that LoyaltyOne will incur a one-time charge as a result of the cancellation of the expiry
policy, which will likely be recorded as a reduction of revenue in 2016. At this time LoyaltyOne anticipates the
amount of the expected charge to be between USD $180 million and $250 million.

Going forward, LoyaltyOne will adjust the value proposition to collectors to offset the lost economics resulting from a
reduction in the breakage rate estimate and to maintain, as closely as possible, the economics of the AIR MILES
reward program prior to cancellation of the expiry policy.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, as amended, the Registrant has duly caused this
report to be signed on its behalf by the undersigned hereunto duly authorized.

Alliance Data Systems
Corporation

Date: December 1, 2016 By: /s/ Charles L. Horn
Charles L. Horn
Executive Vice President and
Chief Financial Officer



